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With the rapid socio-economic development and the continuous improvement of 
people's living level, the importance of tourism has become more and more obvious. 
It has become an integral part of modern life and has a broad effect on individual, 
society and the world. Therefore, a growing number of researchers and enterprisers 
focus on tourists purchasing behavior and consumption characteristics. The tourists’ 
information search is very essential in customer purchase decisions. Most tourism 
products are purchased, consumed and evaluated in the form of service. There are 
some difference between physical products and service products and therefore, the 
way consumers search for tourism information is likely to be different from the way 
they search for goods information, as well its importance. This paper uses empirical 
research to identify tourist information search behavior influence factors, explore the 
impact of various factors, and in order to find influence factors on tourist information 
search behavior, as well as the relationship between them. It is expected that the 
findings could provide suggestion for tourism operators basing on consumer 
information search behavior. 
Through literature review, this thesis constructs a conceptual model of tourist 
external information search efforts, which includes one dependent variable (tourist 
external information search efforts) and six independent variable (involvement, 
product knowledge, searching attitude, perceived benefits, time pressure , perceived 
risk). The thesis also raises corresponding assumptions. The research object of study 
is the young tourists and we distribute questionnaires by convenient sampling.  
SPSS11.5 statistical software is used to analyze the data. 
The results indicate that searching attitude, product knowledge, perceived risk 
have significantly positive effect on tourists’ external information search effort and 
time pressure has significantly negative effect on search effort. The results also show 
that young tourists prefer internet, interpersonal and third-party sources of 















thesis is to enrich the research on tourism product information search behavior, 
analyze and confirm the influencing factors to tourist information search behavior. 
The limitations of the thesis are in the sample and the range. According to the findings 
of the study, this thesis presents the corresponding marketing proposals and 
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